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Coalition for Consumer Choice

(

I

We the widersigned, do strongly oppose efforts to; ;~ik~hat$;con~%%% cFoic@
of oystt=r.j and other popu[ur shellfish products through the Food and Drug

Adwi?zhtration’s (FDA) review of a petition that proposes adoption of
cldditi’oml costi” and ztnn ecessnry shellfish processing rules md regulations

now Under comidercdion.

We snpport the American concept of cQnsunwr c?zoice. We believe the shellfish
ind[~stry~s campaign of consumer education md awareness is the best way to

protect the very small percentage of Americans who may be affected by eating
certain shellfish,
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Coalition for Consumer Choice

We the ztnciersigned, do strongly oppoxe efforts to eliminate consumer choice
of oysters czndother popular shellfish products through the Food and Drug

Administration’s (FDA) review of a petition that proposes adoption of
additional costly und Ilnlz ecessary shellfish pro<qs+i~$)rzll~f cI+;#,rl?~uluf~dh~

now under considerc[ti~n,

We support the Americcm concept of consumer choice. We be Iieve the shellfish
industry’s cczmpriign of consumer education and mvaren ess+is the best way to

protect the very small percentage of Americans who may be affected by eating
certain shellfish.
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Coalition for Consumer Choice

We the undersign ed, dostrongljopp osc@ffP#@o~&n i;;~t$7]on%~~&;i&choice
of oysters a]ldotlzer popz~lur shell fis)zprodl~cts through the Food und Drt&g

Adn~inistration’s (FDA) review of a petition that proposes adoption of
ndditionul costly and unnecessary shellfish processing rules and regulations

now under consideration,

We support the Anzericcm concept of consumer choice. We believe the shellfish
~ndnstry ‘S campaign of consumer edl~cc~tiort mzd awareness is the best way to

prorect the very small perccrztczge of Americclns who may be affected by eating
certain shellfish.
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Codition for Consumer Choice

We the nndersignec?, do strongly oppose effo~~ ~~,e~im[tiiite :c’0n3ii+m.ilk’c?ildce
of ojsters and oiher popular shellfish prodzlcts through the Food ond Drug

Adnlinisiration’s (FDA) review of a petition that proposes adoption of
additional costly and’ llnneeessary shellfish processing rn lt.Ysand regldations

now under considcrcdion.

M’e support the American concept of consumer choice. Wc believe the shellfish
ind[lstry ’s campc[ign of consumer education and awareness is the best way to

protect the very small percentage of Americuns who 171tzy be affected by eating
cerlczi12 shellfish.

NAME ADDRESS CITY STATE ZIP

CLAion for COns;tmer Cl,oicu 210 13c(r0))IZP.s[. ,T;l;l~ 1023 A’ew Orleatzs, LA 7bZ 12
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Coalition for Consumer Choice

We the undersigned, do strongly oj#~&% %ff&~s td%li%ndtz i%%stlm”;r choice
of oysters and other popular shellfish products through the Food and Drug

Aclnzinistratio] l’s (FDA) review of a petition Zizat proposes adoption of
additional costly ancl unnecessary shelljis?t processing rules and regulations

now under consideration.

We support the Americczn concept oj consmm?r ch~ice. We believe the shellfish
ind~tstry’s campaign of conswn er education and awczreness is !he best way to

protecl the very smczllpercentage of Americuns who may be affccfed by eating
certain shelljish.

NAME . , ADDRESS CITY STATE ZIP

Coalifiorz Yor Consumer Choice 210 BCzroftne St. Suite 1022 h’ew Orleans, LA 70112
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CoaIition for Cohsmner Choice
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~Velhezlndersign ed, do stro?lglyoppos eeffortsifl#@+z at’~:co+,~~dzrc%~~ek
of oysters aJzdot]zer pop~llar shel[fisJz prodllcts ~]zrofigh tJle~oodant?Drt~,g

+@ninistration’s (FDA) review of a petition that proposes adoption of
czdditional costly rind UnYIecessar> slzellfish processing rules and regtdations

?10w un cler consideration,

JYe support the American co?zcept of consumer choice. We believe the sheH..ish
industry ?s campaign of conszmz er edr~cation and awareness is the best way to

protect the very snuzli percentage of Anzericcm.Y who ?ncty be affected by eating
certain shellfish.
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Coalition for Consumer Choice

We the undersign ed, do stronglj oppose effh)~kZo4eli$8za/PkJ4sltkliiJ~otce
ofoysters and otherpopular shellfish pr~duct,s through theFood and Drug

Administr~tion’s (FDA) review of a petition tl~at proposes czdoption of
odditio~~al costly and unnecessary shellfish processing rules ond regulations

now under consideration.

We support the Anterican concept OJconsumer choice, We believe the shell@h
~ndnstry‘S campaign of consumer education and awareness is th t?best way to

protccl the very smatl p~rcentoge of Americans who may be affected by eating
certain shqlljlsh.

NAME ADDRESS CITY STATE ZIP“,

I/Coalition f r Consumer Ch*icti 210 Dflrolzne St. Su!te 1022 New Orleans, LA 7b112
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Coalition for Consumer Choice

}
:&w. Dx! 27 $*-7’43We the undersigned, do strongly op OSe effo~~~h ehrmnu ~‘consumer choice

rof oysters and other popular shell ish products through the Food and Drug
Adn~inistration’s (FDA) rcvie w of a petition that proposes adoption of

ndditioncll costly and un n ecessczr~ shellfish processing rules and regulations
now mder considemtion.

We support the American concept of consumer choice. We believe the shellfish
industry’s campaign of consur?z er education an i-iawareness is the best way to

protect the very small percentage of Amerieunx who may be affected by eating
certczin shellfish.
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Co fllilioll for Consumer Choicd 210 Btzrohtle St. Suite J022 New Orleans, L/i 7bJ12


